
Building with Partners: Collaborators and Ecosystem Support for Startups  

Introduction  

Launching a startup out of your lab or clinic can feel like stepping off a familiar cliff. You’ve 
spent years honing an idea—running experiments, publishing papers, perfecting 
prototypes. Yet the leap to a venture demands a very different skill set and support 
network. The good news? You don’t have to make that leap alone. In fact, your best path 
forward lies in forging smart partnerships from day one.  

This guide will walk you through a structured approach—emphasizing: 

• Starting with what you already have 

• Understanding some of the possible types of collaboration  

• How to expand your network deliberately to find collaborators  

• Framing early collaborations as experiments  

• Putting collaboration and competition in context  

• Keeping agreements lightweight  

• Learning fast and iterating  

• Knowing when to halt, invest, or change things up  
 
 By the end, you’ll have a clear roadmap for turning your faculty‐driven idea into a thriving 
venture, all through the power of partnership. 
 
Before You Start  

1. Embrace What You Have: Means-Based Startup Thinking 

 The best founders begin by listing their existing “means:”  

• Who you are. Your expertise in, say, biomedical imaging or AI algorithms  

• What you know. Published data, validated models, or proof-of-concept results  

• Whom you know. Colleagues, lab staff, clinicians, potential customers  

By focusing on your current resources, you ground your venture in reality—and avoid 
wasting months on untested assumptions. For example, instead of crafting an elaborate 
business plan for a diagnostic device, you might start by inviting a small group of clinicians 
to review your prototype and give feedback. That pilot tells you more—faster—than any 
slide deck. 



2. Identify Partnership Opportunities Wide and Narrow 

Once you’ve catalogued your means, map potential collaborators across five domains: 

1. Technical Allies. Lab managers, engineers, or IT teams who can help refine and 
scale your prototype  

2. Research Colleagues. Graduate students, postdocs, or fellow faculty whose skill 
sets complement yours  

3. Clinical or Industry Experts. Nurses, physicians, patient advocates, or corporate 
R&D teams who understand real‐world constraints  

4. Support Organizations. Incubators, or regional accelerators with mentorship and 
facilities  

5. Funding Partners. Grant programs, philanthropic foundations, angel investors, or 
public agencies  

6. Later On. Go to market partners  
 
Don’t limit yourself to the “usual suspects.” Some of the most successful teams have 
included disciplines you never expected—an artist to refine the user interface, a regulatory 
consultant to anticipate compliance hurdles, even a community organization to pilot field 
trials.  
 
Also stay open when thinking about who is who. Defining roles is part of the collaboration, 
not something that you set ahead of time.  
 
What about potential competitors? It might feel counterintuitive to pick up the phone 
and chat with organizations you think of as rivals, but in the earliest stages you really don’t 
know what you’re going to build or who you’ll be competing against—your idea is still 
taking shape. By talking openly with everyone, you surface unexpected overlaps and 
common interests, turning potential conflicts into collaborative experiments. And once 
you start a conversation with a group or company, you have the power to define the terms. 
Rather than slipping into a zero-sum battle, you can frame a small, time-boxed pilot that 
lets you co-create value together. In this way, even “competitors” become co-designers, 
helping you refine your concept, share resources, and build momentum toward a venture 
that’s stronger—and more resilient—than any one team could muster alone. 
 
 

 

 



Finding Collaborators  

1. Expand Your Network with Purpose 

Strong ties (people you know well) are valuable for trust; weak ties (friends of friends) are 

often more valuable for new ideas and introductions. Here’s how to cultivate both:  

• Attend targeted events. Go to demo days, technical workshops, or unconferences, 

not just your usual academic conferences  

• Ask for warm introductions. Your tech transfer office or department chair can 

often connect you to key industry contacts  

• Make room for spontaneous collaborations. The more you participate in 

discussions, the more likely you are to find new connections who might be 

collaborators or connections to other collaborators. The founders of Apple (Jobs 

and Wozniak) didn’t find each other at first; they were brought together by another 

person, Bill Fernandez, who knew both of them!  

As you meet people, keep two lists: 

• “Explore” for broad conversations (e.g., how might my sensor integrate with your 
workflow?)  

• “Pilot” for those who express concrete interest in running a small test or study  

2. Share Problem Statements Broadly (after disclosure!) 

Rather than keeping your challenges hidden in grant proposals, consider publicly posting 

concise summaries of the technical problems you’re tackling. Platforms can include: 

• Preprint servers or technical blogs 

• Student hackathons and design competitions 

When you articulate your problem clearly, you attract collaborators who bring fresh 

perspectives—and even small code snippets or design ideas that you wouldn’t have 

considered. 

3. Tap Ecosystem Supports 

UVA’s own ecosystem has layers of support you can tap—with the UVA Licensing & 
Ventures Group as your guide: 



• Charlottesville-area innovation hubs. From local incubators and meetups and 
local coworking spaces, these types of organizations can offer mentoring, 
prototyping facilities, and peer feedback. 

• Virginia state programs. The Virginia Innovation Partnership Corporation (VIPC) 
and regional Small Business Development Centers can connect you with grant 
opportunities, workforce training resources, and state-level angel groups primed to 
back early-stage ventures.  

• Regional and national accelerators and networks. Look beyond Virginia to 
programs like the NSF I-Corps, NIH and NSF SBIR/STTR pathways, or national 
mentor networks such as TiE and VentureWell—each offering structured 
curriculum, seed funding, and broad industry connections.  
 

Integrating UVA LVG’s expertise with local incubators, state-wide support services, and 
national commercialization programs not only speeds up your development process but 
also signals to external partners and investors that your project is backed by a robust, 
multi-tiered ecosystem. 
 
Collaboration in Action 
 
1. Frame Early Collaborations as Experiments 
 
Big contracts and equity splits can scare off potential partners early on. Instead, propose 
time-boxed, low-risk pilots that answer one key question: 
 
“Can we co-develop and test a minimally viable version of our idea within [eight weeks], 
using X resources and measuring Y outcome?”  
 
Structuring it this way: 
 

• Signals commitment from both parties without overcommitting  

• Keeps both sides curious rather than defensive  

• Creates natural exit or scale decision points  

For instance, if you’re building a mobile health app, you might say, “Let’s recruit five 
patients next month, run the app in your clinic for two weeks, and measure ease of use and 
preliminary health metrics.” That’s concrete, manageable, and yields clear data. 
 
2. Craft Lightweight Commitment Charters 
Once you’ve agreed to an experiment, put it in writing—but keep it under two pages. Your 
commitment charter should cover: 



• Scope of work. What each side will do (e.g., “Dr. Smith’s lab will provide the 
prototype; the clinic will recruit and schedule patients.”)  

• Resources committed. Time, materials, small budget line items, data access  

• Success criteria. Specific metrics and feedback channels (“at least 80% of users 
find the interface intuitive”)  

• Decision rules. What happens when the pilot ends—scale up, adjust, or wind down  
 

This document isn’t a full legal contract, but it aligns expectations and makes it easy to say 

yes. 

 

3. Communicate Frequently and Transparently 

Once your pilot is underway: 
 

• Schedule brief, biweekly check-ins. Keep them to 15–30 minutes; use a simple 
agenda (progress, blockers, next steps).  

• Share real data. Even if it’s messy, honest data builds credibility and highlights 
what to pivot.  

• Flag issues early. If recruitment lags or the prototype glitches, treat it as learning 
rather than failure.  
 

Transparent communication also invites partners to invest additional resources or suggest 
improvements—often revealing hidden champions. 
 
4. Know When to Pivot or Part Ways 
Not every collaboration survives. When progress stalls: 

a. Revisit the core hypothesis. Is the problem you set out to solve still relevant?  

b. Adjust resource commitments. Can you trim scope or shift timelines?  

c. Exit with gratitude. Thank your partner, document what you learned, and leave the 

door open for future work.  

Treat every partnership as an experiment: if it doesn’t validate your assumptions, that 
insight still moves you closer to a winning formula. 
 
Putting it all Together - Build a Roadmap for Partnership-Driven Growth  
 
Here’s a step-by-step playbook you can follow: 
 
 



Step  Action  Outcome  
1. Means Inventory  List your expertise, assets, and 

contacts  
Clarity on what you 
bring  

2. Partner Mapping  Identify potential allies in 
technical, clinical, and support 
domains  

Broad list of targets  

3. Outreach & Networking  Attend events, request 
introductions, host showcases  

Pipeline of exploratory 
chats  

4. Experimental Pitch  Propose an 8-week pilot with 
clear goals  

Concrete collaboration 
offers  

5. Commitment Charter  Draft a one-page agreement on 
scope, resources, and metrics  

Aligned expectations  

6. Pilot Execution  Run the experiment with regular 
check-ins  

Real data and insights  

7. Decision Point  Evaluate results: scale, pivot, or 
stop  

Actionable next steps  

8. Scale & Formalize  Expand scope or bring in new 
partners, upgrade agreements  

Sustained venture 
growth  

 
Summing Up the Collaborative Approach 
Starting a company as a faculty member isn’t about abandoning scholarship; it’s about 
translating your research into real impact. By beginning with what you already have, seeking 
out complementary collaborators, structuring every step as a small-scale experiment, and 
leveraging institutional support, you’ll reduce risk, build momentum, and create solutions 
that matter. Along the way you will co-create your role and the role of other collaborators 
who join in to support your venture.  

 

 

 

 

 

 

 

 

 



Appendix A - A Brainstorm of Opportunities Where You Can Forge Collaborations 

Here are 25 broad types of events or venues where faculty founders—whether in medicine, 
engineering, data science, or beyond—can meet potential collaborators: 

1. Professional Society Conferences 
 Large meetings (e.g., IEEE, AMA) where you can join technical sessions and network 

with peers. 
2. Academic Symposia 

 University‐hosted gatherings focused on emerging research topics across 

disciplines. 
3. Industry Trade Shows 

 Exhibitions where companies demo products and scout for new technologies and 
partners. 

4. Startup Meetups 

 Informal local gatherings of entrepreneurs, technologists, and investors in 
coworking spaces or bars. 

5. University Hackathons 

 Time‐boxed coding or design sprints that attract students, researchers, and 

developers. 

6. Innovation Fairs 

 Campus “maker fairs” or poster sessions showcasing early‐stage projects seeking 

feedback and partners. 
7. Demo Days 

 Showcase events run by accelerators or incubators where teams present to 

mentors and funders. 
8. Pitch Competitions 

Contests where you articulate your idea in minutes to judges and audience 
members. 

9. Design Thinking Workshops 

 Hands‐on sessions that bring together diverse experts to co-create solutions 
around a challenge. 

10. Networking Mixers 
 Short, structured meet-and-greets (often with icebreaker prompts) to spark new 

introductions. 



11. Incubator Open Houses 

 Tours and info sessions at local incubators where you can meet resident startups 
and mentors. 

12. Accelerator Orientation Sessions 
 Kickoff events for cohort programs that include panels, speed networking, and 

office hours. 

13. SBIR/STTR Info Sessions 

 Government‐sponsored briefings on small‐business funding that attract academics 

and industry reps. 
14. Grant Writing Workshops 

 Interactive seminars where faculty and program officers discuss funding 

opportunities and form teams. 
15. Research Poster Sessions 

 Academic showcases (often at conferences) where you can discuss nascent ideas 
one-on-one. 

16. Cross-Departmental Colloquia 

 Internal talks that draw faculty from multiple schools to explore intersectional 
research. 

17. Interdisciplinary Forums 
 Panel discussions or roundtables on grand challenges (e.g., health tech, AI ethics) 

that welcome diverse perspectives. 
18. Alumni Entrepreneurship Events 

 Reunions or pitch nights organized by your alumni association to connect founders 

and investors. 
19. Corporate Open-Innovation Challenges 

 Company-hosted calls for solutions, often with prizes, that invite external 
collaboration. 

20. Maker-Space Open Houses 

 Intro days at fabrication labs where engineers, designers, and inventors congregate. 
21. Community Hacking Nights 

 Regular evening gatherings in libraries or coworking spaces for collaborative 
problem solving. 

22. Mentorship Speed-Dating 

 Series of back-to-back mini-meetings with potential mentors, advisors, or co-
founders. 



23. Virtual Collaboration Summits 

 Online conferences or webinars that include breakout rooms for matchmaking. 
24. Regional Cluster Events 

 Economic‐development gatherings focused on sectors (e.g., biotech, cleantech) in 
your state or region. 

25. LVG Office Clinics 

 Drop-in office hours or workshops run by your university’s licensing group to pair 
faculty with industry scouts. 

 


